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‘ Key Access Indicators
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‘ Access - Where we do well

Access Strengths

Ethnic minorities

26-64 years
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‘ Where we do less well

Access Weaknesses

Lowe st socioeconomic classes

Disabled <65 years

65+ years

14-25 years
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Visits by people aged 14-25
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‘ New Insights




Sheffield | SportIndustry
Hallam | Research
University | Centre

| Service Attributes Strengths & Weaknesses
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30 minutes MIPA in the last week
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Achieving Consistency
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New sport strategy overview
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‘ How does Benchmarking help?

1. Showing what is possible

2. Providing realistic targets for improvement
3. Offering objective client management

4. Competitive advantage for bidding

5. Monitoring industry trends

6. A basis for process benchmarking
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Thank You,

Any Questions?

Simon Shibli

Sport Industry Research Centre
Sheffield Hallam University
Collegiate Hall

Collegiate Campus

Sheffield

S10 2BP

s.shibli@shu.ac.uk
+44 (0)114 2255920
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