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Understanding the issue
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How do we engage and retain young people 
from disadvantaged communities as 

participants?
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In 2015 StreetGames carried out a survey of young people (14-25 years) 
who attended Doorstep Sport Clubs. We asked them if they also used their 

local leisure centre. How many stated that they did?

A Less than 10%

B 10-20%

C 20-30%
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ANSWER B

14% of the young people were also using their local leisure centre
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What % of young people (16-25 years)  from lower socio-economic groups 
would like to do more sport?

A Less than 30%

B 30-60%

C More than 60%

(Active People Survey 2015)
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ANSWER C

70.5% of young people from lower  socio-economic groups would like to do 
more sport. That’s 1.9 million young people.
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What is the average weekly spend on active sport in low income 
households?

(Expenditure & Food Survey 2012)

A Less than £3

B £3 to £5

C Over £5
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ANSWER A

The average spend in £2.55
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The Doorstep Sport Programme 2013-17

•£20M Investment from Sport England 

•1000 DSCs across England

•Community based  MULTISPORT activity within deprived 
areas.

•Targeting young people aged 14-25 years

•Fun, informal and affordable
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• Use an insight led 
approach based on an
understanding of young 
people’s lives and 
motivations.

• Consult with young 
people through trusted 
individuals and 
organisations.

The Lessons of the Doorstep Sport 
Programme 2013-17  



• Recruit and train coaches and 
leaders who can create a 
positive environment and 
establish trust.

• Provide a variety of activities 
and an informal, relaxed style 
of delivery – no pressure to 
take part.

• Use ‘hidden coaching’

The Lessons of the Doorstep Sport 
Programme 2013-17 



• Being with friends is one 
of the most important 
reason for taking part.

• Including a social element 
within sessions is a key 
success factor.

The Lessons of the Doorstep Sport 
Programme 2013-17 



• Balance affordability & 
sustainability

• Use external funding 
opportunities

• Local delivery partners –
youth services, 
community, community 
safety

The Lessons of the Doorstep Sport 
Programme 2013-17 



• Deliver “taster”  sessions in places 
where young people feel safe.

• Build confidence and introduce 
young people to new venues.

• Run specific youth activity sessions 
leading to integration in 
mainstream programme.

• Ensure ‘buy in’ from all staff within 
facilities.

The Lessons of the Doorstep Sport 
Programme 2013-17 



Training for Leisure Centre Staff



• Involve young people in 
the design and delivery of 
the programme.

• Provide volunteering and 
leadership opportunites.

• Use young people as 
activators and promoters.

The Lessons of the Doorstep Sport 
Programme 2013-17 



• Work with a wide range 
of partners to plan, 
deliver and sustain the 
programme.

• Effective doorstep sport 
delivery works with youth 
services, community 
safety, voluntary sector, 
health, housing and 
education partners.

The Lessons of the Doorstep Sport 
Programme 2013-17 



•Building activity know how 
will help to create long term 
participation.

•Once confidence is 
established young people will 
transition to a wide range of 
physical activity opportunities.

•Investment in doorstep sport 
will lead to future users, 
members and increased 
income.

The Lessons of the Doorstep Sport 
Programme 2013-17 
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Quest Doorstep Sport Module

• Available in all 3 Quest strands

• Recognising god quality doorstep sport delivery 

•Tool for developing doorstep sport delivery with StreetGames 
support.

•Additional accreditation from StreetGames – Doorstep Sport 
Centre or StreetMark Plus.

•Available now.



Changing lives; changing communities; 
changing sport

StreetGames Support

•Regional networks
•Doorstep Sport Advisors
•Training Academy
•Knowledge & Insight 

www.streetgames.org



QUESTIONS?
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